Proceedings
Santa Fe, New Mexico (Caucasian/white=82.1%; Asian/Pacific Islander=6.5%; African American/Black=4.4%; Hispanic Latino= 4.4%). Fashion leadership: participants completed a four-item survey asking about their interest in fashion trends, responding to items such as, "I am aware of fashion trends and want to be one of the first to try them" and "I am confident in my ability to recognize fashion trends." Alpha = .936. Clothing renting scenario: a clothing library provides a rental service for consumers to rent certain number of garments for a short time. Clothing swapping scenario: tickets are sold for a clothing swap event, where consumers can bring some un-wanted clothing that are in good condition to swap with others. Findings: Structural equation modeling was applied to examine the influence of fashion leadership on the intention to adopt clothing renting and swapping. The fit statistics indicate a great model fit (χ 2 (df=8) =19.173, p=0.014; RMSEA=0.057; CFI=0.994; TLI=0.989; SRMR=0.013). Significantly positive relationships were found between fashion leadership and clothing renting (β=0.216, p<0.000) and clothing swapping (β=0.157, p<0.017), which indicates that participants with a higher level of fashion leadership would be more likely to rent clothing or swap their clothing with others. Moreover, clothing renting was positively correlated with clothing swapping (r=0.568, p<0.000), suggesting that people who like to rent clothing would also like clothing swapping. Further, multi-group Chi-square difference test indicated the three demographics age (χ 2 diff = 35.182, df diff =30, p<0.035), income (χ 2 diff = 45.48, df diff =30, p<0.008), and education (χ 2 diff = 41.29, df diff =30, p<0.015) all have significant moderating effect on the relationship between fashion leadership with clothing renting and swapping. Fashion leadership is most prominent in the intention to adopt clothing swapping for people who are aged 50-68, have less education and income lower than US$39,999; for participants who aged 18-34 and 50-68, income lower than US$39,999 and higher than US$80,000, have less education and graduate degree, fashion leadership plays significant role in their intention to rent clothing. Discussion: The study points out that fashion leadership stimulates interest in clothing renting and swapping, but for people in different age groups or income and education levels, the influence of fashion leadership varies. For those who are interested in fashion trends with less income, price might be a crucial factor they will consider when it comes to purchasing. Thus, to appeal to these consumers, an ideal marketing strategy might be to focus on the cost savings, satisfying the need for newness by swapping clothing. Clothing renting retailers could highlight that renting could provide the latest fashion items with a relatively low price. Fashion-related magazines and websites would be ideal advertising approach to appeal to those consumers.
